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This online businessman is taking
advantage of unexplored territories
on the World Wide Web.

Cameron Avery looks like the salesman from Central Casting = a
square-shouldered man with a boyish smila, relaxed manner and
machine-gun sales patter. But behind the well-groomed veneer is a
tenacious Dusinessman

Averny, The foundar of commumications company Elastic Degetal,
once snared a potental clieni by sending tham an amail “ransaom
note” with the tag lire, “If you ever want lo sea your marketing
budget increased again - click here.” Needless to say, Elaatic Digital
wron the contract

In the past five years, the 48 year-old has transformed his
lledglimg operation inio one of Ausiraka's fastest-growing soltware
start-ups. Elastc Dwgital now employs nine staft at ils F'.|-'_1|::I|.".r_;|-.::1
offices and will s00n open its first oversaas office in San Francisco
It= client lis includes the Symantec Corporation. HP and Green's
Foods, And the pemcy recently created a new interactive websita
lor supercoatl Fetcare, fronted by celebniy val Dr Harry

slarting this company was the scanast thing 've aver done
Says Awery, whose CV includes a bulding degrea from the University
of NSW and opaning Planet Hollywood staras in Singapore, Guam
Orlando and London. “Elastic Digital began life in the bedroom of
miy Bondi flat with a $20,000 loan from my father, Bill He'd worked
lor IEM for many years and was alvays elbng me to get out there
and sedl’ and that's basscally whal I've done

In essance, Elastc Digilal is an online advartising agency thal
has developed programs that allow companies o minutely track
the response of potential clients to onlineg promotional material and

marketing campagns. “We cultivate the click, Says Avery

He dendes radificnal advertising agencies as “lumbaring giants
that have failled o realise the potential of online and multimedia
markating We'ra kind of blue sea !-i-!'.||'|1l;: al the moment - weare
right ahead of the picture. But | know I'm the runmimg man

[competitors] are snapping at my heels

Avery was the marketing manager at an information technology
company when the idea of creating online tracking echnology
occurned to im °l had a big budgel.” hae recalls. | was buying
bannar space or databases and no one could give me a refurn
an investmeant, You're spend ng a malhon codlars and not racking
anything? Youw've got to be kidding

Together with two partners, Alojz Kisel and Julus Cruickshank
Avery developed a software program called ProfleZ Lead that
MONILors user acinaly across sevaral lauch paints” (such as amail
deract mail, blogs, banner ads, video elc) and feeds this information
back to the client company. “This system fracks everything. You get
daily, weekly or monthly activity reports and real-time leads

For Elastic Digital to grow even further, Avary will need 1o spand
mare ime i the United States piiching to the software big boys but
thir prospect of uprooalmg hs wile, Michelle, and their two young
chuldren, Noah, 3. and Mia, 1, does nol especially appeal

| lowe starting the day with a swim at Bondi,” he says, “bul this is

like & new goid rusn, It s unsioppable




